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ARE YOU “SHORT” ON MATERIALS? 





PORIT IS present condition of the market in all 





classes of Soap Materials merits the attention 
of all buvers, large or small. Ouive Ou Foors Parn 
Oi, Cocosxur Oi, especially, have an advancing 
tendency We make a specialty of GENUINE eas: 
Ixpraxn Cocuiws Ou, and are prepared to quote favor 
able prices We solicit correspondence, as there 1s 
no order too large for our capacity, nor too small for 


our attention. “TH OLD HOUSE.’ 





Welch, Holme & Clark Co., 383 West St., New York. 





CHUIT. NAEFF & CO, Geneva, Switzerland 





Synthetic and Aromatic Chemicals 


AUBEPINE, CHEIRANTHIA, CIVETTINE, DIANTHINE, GRISAMBRENE, HELIOTROPINE, 
JACINTHE, JASMIN, LILACINE, MUSK, NARCISSE, NERONIA, NEROLI, 
CGAILLET, SYRINGA, VIOLETTONE 


TYPICAL IN OQDOR—HIGH IN’ EFFICIENCY 


AMERICAN BRANCH, 





1b PLATT STREET, 





NEW YORK 
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A L MOND OIL 
CARDAMOM OIL 
CELERY OFL 


CORIANDER OIL 
ORRIS ROOT OIL 
SANDALWOOD OIL 








ALMOND 


MEALS, 


* Allen's” 





STAFFORD ALLEN & SONS 


LONDON and LONG MELFORD, ENGLAND 











Ghe SELLING POWER 
OF DECORATED TIN 
SOAP BOXES. 


| | LNDSOMEI 


American Can Company 


New York Chicago San Francisco 








OLIVE 


Pure Bright Yellow 


P74. 


for Soap Making. 


ORRIS 


orentine and \ erona, whol 


ROOT 


vranulal ind powdered. 


POWD. WHITE CASTILE 


Extra fine 


SOAP 


quality 


PRECIPITATED CHALK 


\\ rite tor sample S and prices to 


Stallman & Fulton Co. 


VN ham Street 


NEW YORK CITY 


153 East Kinzie Street, CHICAGO, ILI 
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Insist on ** Allen’s*’ in Original Containers 
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Ghe SELLING POWER. 
OF DECORATED TIN 
SOAP BOXES. 


| [Anne IMELY lithographed individual 

tin soap-boxes for toilet soaps are in their 
ascendency. The individuality embodied in a 
decorated box emphasizes your trade-mark 
and the expenditure of a few cents for such a 
box will enable you to get at least 10 cents 
more at retail. 

A tin box handsomely lithographed in 
five or stx colors makes an attractive pack- 
age at a reasonable cost. 

Advise us of the possible quantity you may 
need and let us submit prices, and our ideas 
as to decoration. 


American Can Company 


New York San Francisco 


Chicago 











OLIVE OIL 


Pure Bright Yellow. For Soap Making. 


ORRIS ROOT 


Florentine and Verona, whole, granular and powdered. 


POWD. WHITE CASTILE SOAP 


Extra fine quality 


PRECIPITATED CHALK 


Write for samples and prices to 


Stallman & Fulton Co. 


William Street, NEW YORK CITY. 


153 East Kinzie Street, CHICAGO, ILL. 





ESTABLISHED 1884 


ROCKHILL & VIETOR 


SELLING AGENTS 
114 JOHN ST., NEW YORK 








LAVENDER OIL 
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KANANGA OIL 
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Bertrand’s 
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RHODINOL-ROSE 
MUSK ART 100% 
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-OSCAR MAYER 


27 Fulton St., New York, 


MANUFACTURER OF 


Copper and Tin F illing- | anks 


PERCOLATERS, Etc. 


FOR PERFUMERS 








%, : 
<\ Labeling Pastes 


GLASS, WOOD, TIN, PASTEBOARD, Ete. 


Does not mould, crust or spoil 


Also CONDENSED PASTE POWDER 


1 ib. makes 2 gallons snow-white paste 


PARTICULAR ADDRESS 


ARABOL MFG. CO., New York 











TALC att craves TALC 


Foreign and Domestic 


W. H. WHITTAKER 


245 Front Street 


Whute for Prices 


New York 








WHY USE POMADES? 











RE your perfumes true to the character 


of the flower; and of absolute uniformity ; 





and of satisfactory lasting qualities > 





The only process that insures these pn- 
mary necessities is the use of the washing 
We have the repu- 


tation of making "The Perfect Pomade" 


of the finest pomades. 








and will be glad to give a convincing demon- 
stration to any perfumer. 

Competition with foreign perfumes makes 
this of great importance to you, so don't 


hesitate to write me. 





BRUNO COURT 


GRASSE, FRANCE 


AMERICAN 
BRANCH 


T. H. GROSSMITH = 'Sfilesper5 














PUT IT IN 
A TIN BOX 


Guass, Paper, Woop and Merat are the materials 





generally used for containers. 

Grass is expensive, bulky, heavy and easily broken 

Paper, being porous, does not preserve the con- 
tents, is easily torn or soiled and has a cheap appear- 
ance, 

Woon is clumsy, porous and cannot be decorated 

Decorated Tin Boxes have a rich appearance, are 
handy, light and preserve the contents against cli- 
matic changes, and when soiled, can be easily 
cleaned 

A Decorated Tin Box serves as an advertisement 
long after the contents have been used. If you have 
an attractive, handy package you will sell mor 


goods and get better prices for them 


American Stopper Co. 
BROOKLYN, N. Y. 


Outside of 
the Trust 


™* Maker of LIN BOXE 
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THE PURE FOOD REGULATIONS. 


The announcement and publication of the rules 
and regulations to be enforced in connection with the 
Pure Food Law has been the chief topic of con- 
versation in many quarters for the last two weeks. 

Some manufacturers assert that they are alto- 
gether pleased with the rules as laid down—but 
these are comparatively few in number. The Con- 
fectioners, especially, declare that these regulations 
are most unfair to their interests. ‘They claim that 
the hearing held in New York has been utterly 
g§nored by the commissioners, so far as they are 
concerned. ‘They assert that they will go into the 
courts if necessary for relief from some of the op- 
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pressive regulations. It is claimed by the manufac- 
turers of Confectionery, too, that the ruling against 
coal-tar colors in candy is unfair and unnecessary. 

Some are ready to attack the constitutionality of 
the law on the ground of unfair discrimination 
against certain lines of business. It is also as- 
serted that the purport of the law and its sole aim 
is to protect the public against deception and dele- 
terious products. Since coal-tar colors are less 
harmful on account of the quantity needed than 
tumeric, for instance, there is no reason that this 
class of coloring matter should be barred out. 

There is no denying the fact that business has 
been seriously affected by the uncertainty connected 
with these regulations, and it is not improved 
by these rules, accompanied as they are by the state- 
ment that they may be “Altered or amended at any 
time, without previous notice.” 

The honest merchant, who wishes to conform to 
the law in all respects, is not yet clear as to his 
duty. The candy manufacturer does not know 
whether he has the right to use Vanillin in his 
candy, and call it “Vanilla-flavored,” or not. Nor 
does the ice-cream maker know whether he can use 
this same flavoring element in making Vanilla Ice 
Cream, or not. Some authorities hold that it is 
no deception to sell vanilla flavored candies, no 
matter what the material used for flavoring, so long 
as they are vegetable in origin and harmless, for 
the main product sold is not the flavor, but the 
candy. This is one of the first new rulings that will 
be asked for. 

There will doubtless be many more questions 
asked and the answers may or may not be very 
acceptable; but business will adjust itself to the 
changed conditions gradually, and the final result 
will be generally salutary. 
















































THE TRADE MARK COUNTS. 

That the Trade Mark is one of the most valua- 
ble possessions of any manufacturer is well known. 

The Manufacturing Perfumers’ Association has 
devoted special attention to this subject, publishing 
full lists of titles entered so that there might be 
no conflict in that line. But it is just as important 
for soap-makers, for extract manufacturers and for 
the makers of toilet articles. 

We have recognized the importance of being 
posted as to the entries made at Washington by 
publishing a complete list each month, not only 
of the patents granted and titles allowed, but also 
of those entered, that every one may see what 
his competitors are doing, and if he fear conflict 
of titles immediately enter his protest at the Patent 
Office. 

This feature of our magazine has received wide 
commendation by the trade, and now that many 
new titles and labels will be adopted, so as to meet 
with the requirements of the Pure Food Law, the 
registry of titles becomes all the more important. 

In the October number of this magazine one 
of our contributors called special attention to the 
stealing of trade marks and names by soap-makers, 
and urged severer penalties for violation of the 
U. S. Laws. 

Every honest manufacturer will agree with him 
in defending the valuable property which lies in 
trade marks and titles. There are certainly enough 
manufacturers of influence and standing to compel 
obedience to the law by prosecuting every individual 
who in any way attacks their rights. 

[t will be the purpose of Tur AMERICAN PER- 
FUMER AND EssENTIAL Ot, REVIEW to aid its 
readers in every way to protect themselves, and we 
believe that we are serving them well in presenting 
the full list of applications entered as well as those 
granted. 

We beg to call the special attention of our readers 
take up the abuses as they exist and review them 
in as frank and full a way as does our Chicago 
contributor who has so much to say in a vigorous 
way on the soap question. 

OUR MARKET REPORT. 

We beg to call the special attention of our readers 
to the market report which will henceforth form 
an important and special feature of this magazine. 

\s an independent organ representing the Essen- 
tial Oil business in all its applications, we feel it 
necessary to give the figures at which the chief 
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products are being sold. 


Let no one find fault 
with this list because some individual firm sells 


this or that product cheaper or dearer than the 
price quoted. We are covering the market as a 
whole, on pure goods. It is impossible to quote 
fancy products. It is a 
staple, unadulterated oil that is quoted in every 
instance. 


low-grade material or 


We should like to serve as a guide to 
our readers, so that they may be sure of obtaining 
the goods for which they pay the fair market price. 
Our readers may rest assured that no one or two 
firms will be able to dictate these quotations. They 
are the fair statement of the prices as regulated 
by the law of supply and demand. 

We shall continue at the same time to give the 
general observations which come to us from our 
foreign correspondents, as to conditions and pros- 
pects in the various localities, and at the same time 
keep well within the line of facts and prices as they 
rule in the United States. 





NOTES ON THE HISTORY OF VANILLA. 


Java was almost the first foreign country in 
which the cultivation of vanilla was attempted. Its 
introduction into that island dates back to the year 
1819, but no considerable success has attended its 
propagation. Réunion was the next place to take 
up vanilla-growing. ‘The orchid was introduced 
into that island in 1822 by M. Marchant, a colonial 
official, who brought a few plants from Paris. In 
1836 Mr. C. 
land of Mauritius, planted a few shoots of Réunion 
vanilla. 


Bernard, of Cassis, in the sister 1s- 


Wholesale cultivation for commercial pur- 
poses, however, only began in Réunion in_ the 
forties, and in Mauritius about ten years later. 
The industry owed its development to the discovery 
of the method of artificial fecundation of the flower, 
now universally adopted in the East, whereby the 
female flower by 
The honor of the 
Professor 


pollen is introduced into the 
means of a small stick of wood. 
discovery is generally claimed for 
Morren, of the botanical gardens of Liége, but it 
is doubtful whether it belongs to him or to one 
Edmond Albius, a negro employed on M. Beat- 
mont Bellier’s plantation at Réunion. In Mexico 
the fructification of the orchids is done by a kind 
of bee which is not found in Mauritius. The plan- 
tations in Mauritius and Réunion are generally but 
poorly looked after, and it is said that if greater 
care were bestowed upon them their output might 
be very considerably increased. 
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£ OIL OF ACHILLEA NOBILIS (Milfoil). 7; 


The species Achillea (Achillea L.) of the Synan- 
theria Tubirliflores includes several herbs of most 
powerful aromatic odor. They are found in the 
cold and temperate regions of Europe, Asia and 
Africa, and especially in the Mediterranean district. 

The different varieties of this herb furnish various 
essential oils, Achillea millefolium gives the common 
Milefoil essential oil. 
Achillea phtarmica moschata D. G., (sneezewort) or 
Herb of the Virgin (wild), or Musk Iva is a small 
Alpine plant from 2 to 4 inches tall. The dried 
plant gives about 50 per cent. of oil with an agree- 
able odor. 

In 1835, Bley obtained by steam distillation from 
Achillea nobilis L. the following yield in essential 
oll: 

Dry blossoms, 24 per cent. 
Dry herbs, 26 per cent. 
Seeds, 19 per cent. 

Since this date few new facts concerning the char- 
acteristics of this oil have been published. M. P. 
Echtermeyer has, however, just brought out in the 
Archiv der Pharmazie, a study (to be completed) 
upon the oil obtained by distillation from the plant 
in blossom. 

The essential oil of Achillea nobilis is a yellowish 
green liquid with a strong odor of camphor and a 
The oil 


Echtermeyer has the following characteristics: 


very bitter aromatic smell. studied by 
Specific gravity at 15 degrees, .9363. 
Optical rotation, laevorotatory. 
Saponification index, 52. 
Saponification index after acetilization, 99. 
From the preceding figures we deduce the com- 
position of alcohols and ethers, as follows: 
Per cent. ethers based upon Cl? H2° ©? 18.2 
Per cent. total alcohols based upon C!° H!8 O 29.09 
14.79 
14.30 
The essential oil, which distils between 170 and 


Per cent. free alcohols based upon pceeics 


Per cent. combined alcohols 


209° at ordinary pressure, seems to contain neither 
aldehydes nor cetones, nor has it been possible to 
demonstrate the presence of cineol. 

The constituents separated by Echtermeyer have 
been reduced to borneol and formic and acetic acids. 
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Achillea moschata Jacq. or’ 
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By Louis Reeves Harrison, New York. 


If earnest conviction is worth consideration, there 
should not be an ounce of French perfume sold 
in this country for which specifically the demand 
was not created abroad. ‘Throughout the length 
and breadth of this land, however, imported per- 
fumes are marketed at prices far above those of 
the home-made product, because of a growing de- 
mand created here without advertising. Because 
they are French? A negative answer to this ques- 
tion can be readily found by investigating competi- 
tion of American manufacturers in other lines of 
trade. French perfumers enjoy some advantages 
in the cost of materials and labor, but these are 
fully overcome by the revenue duties imposed, 
there is no sense in 


hence fooling ourselves by 


dodging the issue. Wherever our manufacturers, 
after long years of intelligent effort, feel disap- 
pointed over mediocre results obtained, close ex- 
amination will reveal their lack of originality and 
initiative. 

It is well known that women constitute a large 
percentage of perfume consumers. It is fairly 
well known that they are by nature artistic, and 
recognize in the superior beauty of the French 
package not only intrinsic merit, but also sugges- 
tion of commensurate value in what the package 
that 
noticeably keen observers, can quickly detect the 


contains. It is not so well known women, 
real from the false, both in package and extract, 
and are inclined to distrust articles which have the 
appearance of imitating one of original superiority. 

In adopting the talents of others a manufacturer 
is seldom assured of half possession; by imitation 
he drags in the rear when he might lead in the 
race for supremacy. What applies to the package 


is still more strongly marked in the ineffectual 


attempts to reproduce the best foreign composi- 
tions on which there is enough labor expended to 
create a leader capable of standing on its merits. 
Old compositions will swiftly pass out of vogue, 
research 
has advanced perfume development more than the 
previous ten centuries, 


because the last ten years of chemical 
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LIQUID FLOWER ESSENCES. 














By F. S. 


Are the new Liquid Flower Essences the final 
result in the extraction of flower odors? Is the 
process of direct ex- 

traction in liquid form 
the best possible method 
of catching the *Tssen- 
Odoriferous 
f the blos 


tials” or 


Elements « 
soms ? 
Every one knows that 
the earliest (and _ that 
very ancient) method of 
catching the odorous 
particles from the flow- 





ers and holding them in 
more or less permanent form was by the use of 
oils or fats. ‘The modern flower pomade, with all 
of its improvements over the primitive methods of 
the ancients of macerating the petals in oil, is still 
based upon the same principle. 

It was many centuries, and only after many 
unsuccessful experiments, that another medium for 
the extraction of the odorous principles was found. 
The result was the Solid Concrete, consisting of 
the odorous particles and the wax of the blossoms 
extracted by purified gasolene. This method is 
known as the Petroleum Process. 

The manufacturers of raw materials early recog- 
nized the difficulty in handling these solid products, 
which had to be “washed” and manipulated in 
tedious fashion and at great expense of machinery, 
alcohol and labor. 

Attempts were made to furnish these in liquid 
form, concentrating pomade washings in a vacuum- 
still, so that the essences were to be had in a form 
that could be most easily utilized by the Perfumer. 


These products called “Concrete Flower Essences,” 


were sold in large quantities for many years, and 


are still sold by some houses. 


make your own washings rather than buy them in 


this form. 


The manufacturers, finding that these products 
in liquid form were so easily used and popular, 
immediately set about finding some method by 


It is preferable to 


which the Essentials could be extracted directly 


AMERMAN, WITH LAZELL, DALLEY & Co., NEw York. 


from the flowers, in liquid form, thus avoiding 
the awkward solid form altogether. Fortunes were 
expended in experimentation before finally success 
crowned the efforts of the investigators and a Vol- 
atile Solvent was found by which the odorous 
principles of the flowers were caught and held in 
liquid form. 

The practical question that the Perfumer asks 
is: “Can I get as good results from these new 
liquid products as I could from Pomades and Solid 
Concretes ?” 

The Perfumer is a busy man, and time and labor 
must be economized in every way, so long as the 
finished products are satisfactory. I was reluctant 
to try these liquid products at first, though I soon 
saw how valuable they might be if they held the 
true flower odors. I found them to be easily solu- 
ble, powerful, and at the same time they could be 
incorporated into the perfume mixture with a mini- 
mum of labor and volatile loss. 

The “Old Style Solid Concrete,” which must 
be rubbed to a paste in a mortar and agitated in 
spirits for hours, then filtered after chilling, seems 
to be completely outclassed by these new flower 
products. 

The filtering alone causes a loss of from 2% to 
3%, and the entire process, much of which is 
done in the open air, consumes two days, making 
the volatile loss considerable. 

[ am frank to admit that these Liquid Essences 
do not absolutely or altogether take the place of 
all Pomades as yet, some characters not having 
been caught as successfully as might be desired, but 
they are so much better than the Solids for most 
of the Perfumer’s work that I use them when 
These 


liquid products made direct from the flowers have 


possible and with satisfactory _ results. 
both character and floral strength, and I have found 
that they save about ten per cent. when the invest- 
ment in spirits used for washings, evaporation 
therefrom, insurance, ice, labor, etc., are considered. 

The elimination of the wax leaves the liquid 
truer to the real odor of the flower, so that the best 
possible results are obtained. 





IS 
in 


ks 
ew 


lid 


yor 
the 
ant 
on 
the 
lu- 

be 


ini- 


ust 
in 
ms 


wer 


ices 
_ of 
ing 
but 
10st 
hen 
1ese 
lave 
und 
est- 
tion 
red. 
juid 


best 





AND ESSENTIAL OIL REVIEW 














NOT SOFT SOAP, BUT HARD, COLD FACTS. 




















By RicHarp M. ScuMipt, CHICAGO. 


Hard, cold facts, are what soap-makers need, and 
it is high time that the younger members of the 
profession take hold and throw out the absurd 
antiquated methods which are still prevalent in 


the soap business. Let old fogies take a back seat 


and let progressive men steer the sinking ship to . 


safety. 

3efore undertaking to cure ailments, the doctor 
must know about the causes and the condition of 
his patient. What ails the soap industry? Simply 
this: since Chevreuil, the French chemist, showed 
us the principles of soap-making, since La Blanc 
taught how to make cheap soda from common salt, 
no general progress has been made in the average 
soap sold in the open market; rather the opposite. 

The large concerns have so managed things that 
no real improvement can make any headway. 
Packers and rendering establishments are allowed 
to make soap, and they make it to get rid of their 
offal grease. 

The cheapest kinds of soaps are offered at prices 
which disgust all those in the soap business who 
possess the proper pride in their calling and believe 
in something else besides mere money-making. 
When elegantly wrapped, finely finished, highly- 
scented soaps are offered by skillful advertising 
and selling methods, superficial buyers purchase 
the quantity and, consequently, quality suffers. Con- 
scientious soap-makers leave the business (which 
is so correctly portrayed in the essay in the Octo- 
ber issue of THE PERFUMER), and those have a 
clear field whose sole interest in our industry is 
the transformation of by-products into salable 
soap; whether the latter is suitable or useful does 
not concern them much. 

What is the remedy? 
of the idea, “Proper Division of Labor.” 
dom of trade may be all right as long as it keeps 
within proper limits, but when liberty to do as 
one likes is abused it is time to curtail it. Let 
me show you by a glaring example where we are 
driving to. 


Simply the carying-out 
Free- 


As every well-informed soap-maker knows, the 
packers have engaged in the soap business most 
prominently in Chicago. Among the many ways 





to economize, they hit upon the following plan: 
Heretofore, they had to pay a license fee of $100 
the Animal 
Industry,” and it is but right and just that such 
should be the case. 


“cc 


for each of the various branches of 


The slaughtering and cleaning of animals, the 
preparation of the meat, the pickling, smoking, etc., 
the rendering fit for the markets of the fat, by 
separating that organic chemical compound from 
the tissues which produce it, the tanning of the 
hides, the making of glue from bones and scraps, 
the preparation of pepsin, of meat extract, etc., 
all are of a nature which render inspection and 
supervision by the authorities desirable, even nec- 
essary, and the buyers of the products of such 
licensed establishments, naturally, must pay a price 
higher in proportion as expenses to produce same 
(and a fair license fee is an expense) increase. 

Do we need to tell soap-makers how much the 
But the 
renderers, the system or combine which controls 


price of fats and oils increased of late? 


the output, is not satisfied with increasing the price; 
their attorneys caused the ordinances of the city 
of Chicago to be so changed that to-day section 
1210 of the Revised Code of Chicago permits the 
packers to carry on all the many industries which 
divide and prepare the various parts of animals 
(and to make soap, etc., at the same time) for the 
markets, upon the payment of a license of $300, 
and $20 for each rendering tank. Section 2189 
provides that the maker of soap, who buys from 
the packer tallow already rendered, prepared or 
refined and who does nothing else but make soap, 
should pay the same amount, $300; the former's fine 
is $25 when he does not comply with the ordinance; 
the latter’s, $100 for the offense. 

If this is legal, the shoe factory using the tanned 
(prepared) hide, the carpenter, joiner, etc., using 
glue, the cook using meat extract, the druggist 
who combines pepsin in his medicine, etc., all may 
be made to pay $300 license. 

We repeat it is high time that the young and 
active element amongst soap-makers get together 
and abolish abuses. Is it not absurd if we hear 
it said how a number of “soap manufacturers come 
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together to discuss the price at which ‘a box of soap’ 
is or should be sold” disregarding altogether the 
very great difficulty existing in the contents of such 
boxes? 

If the public fails to take notice of what is 
going on, if a progressive press does not stir up 
the masses so they pay more attention to the 
quality of soap, then woe to that standard by which 
the degree of civilization of a nation may be meas- 
ured. Not the amount of soap used, but its purify- 
ing power, is the real standard. 

Let THe AMERICAN PERFUMER continue in the 
good work it inaugurated with the article “Not 
Soft Soap,” and the young generation of American 
soap-makers will see to it that merit will win. 

The object of this essay is to set the ball a-rolling 
and to encourage other members of the profession, 
especially the young and active ones, to air their 
views as to how our very important industry may 
be restored to a healthy state. 


OIL OF CINNAMON. 


By Frank E. BALLARD, MANAGER FOR Messrs. A. 
Moore & Co., oF SMYRNA. 

While living in Ceylon, it was often my duty to 
examine and report upon various samples of the 
cinnamon oil of commerce, and to write certificates 
as to its specific gravity, it being the custom for 
Colombo merchants to send a sample of the article 
to a chemist for examination before accepting a 
consignment from the native producer, or giving an 
advance upon it pending its transmission to and sale 
in a European market. 

A gentleman told me he tested his samples by 
allowing single drops of the oil to fall into a glass 
beaker of water, and judged by the relative rapidity 
or slowness with which they reached the bottom 
as to their freedom from adulteration, the deduction 
being that the lighter the oil the slower it travelled, 
and vice versa. Rather a risky and unsatisfactory 
operation, anyhow! Another buyer staked his 
money on his taste, and defined a good oil as one 
which tasted very sweet in the mouth, and left no 
hot, peppery after-flavor. This test, I afterwards 
found, had a certain amount of value. The specific 
gravities given in the books I consulted varied be- 
tween 1.026 and 1.035, which leaves a very wide 
margin of doubt and uncertainty when applied to 
such a product as cinnamon oil. 

I next tried to get a guaranteed specimen of pure 
quill oil as a standard. This was unobtainable, no 


merchant being able to state from what part of the 
plant any oil he had had been distilled. It would 
not have done to depend upon a native specimen, so 
I was under the necessity of distilling it myself, 
This was done, and by careful collection I got 13, 
oz. of oil from 12% lbs. of bark, all quill. 

But such an oil! Beautiful to see, delicious to 
smell, and as different from the native product as 
creosote is different from crystal carbolic acid. It 
was of a bright pale golden color, sweet taste, 
rapidly diffused, and leaving no bitterness on the 
tongue. Its spec. grav. was I.019. 

Now, whence came such abnormal spec. grav. as 
1.026 and 1.035 I shall be able to show. On inquiry 
from distillers [ found that they can produce, prac- 
tically, as many grades of oil as they please at speci- 
fic gravities between 1.019 and 1.045. ‘The finest 
and lightest oil is the product of quill bark alone, 
and will not vary in spec. grav. more than between 
1.019 and 1.021. A second quality is produced 
from chips, root bark, broken quill, and the cinna- 
mon débris of the factory generally. The spec. 
grav. of this oil will vary between 1.025 and 1.032. 
A third oil is distilled from the leaves alone, and is 
very different in its characters from the other 
varieties. It is light brown in color, and sweetish, 
but it leaves an acrid, burning taste on the tongue, 
and its odor is rough, and when smelled after a fine 
quill oil it is decidedly unpleasant. Its spec. grav. 
varies, but, as a rule, will be from 1.040 to 1.045. 

With these data it is easy to understand the errors 
in description of specific gravities given by various 
writers on materia medica and pharmaceutical 
They never had a pure sample of oil 
for examination, but simply the common market 
variety, which is never—so far as I could learn from 
native distillers—prepared from quill bark alone, 
but is, as a rule, a mixture of the varieties named, 
in varying proportions. 


chemistry. 


It would not pay them to 
send home a first-class oil, for the highest prices 
paid seldom pass Is. 10d. per ounce, and frequently 
an ordinary oil has been left unsold at 6d. or 84d. 
Consequently they send the bark to Europe, and 
make their oil from the refuse, and hence the spec. 
grav. is given in the United States Pharmacopeeia 
as 1.040, and in Muter as 1.035; while MM. Salet, 
Girard, and Pabst, in the Agenda du Chimiste, give 
1.033, and Hager 1.005 to 1.030. 

The British Pharmacopeeia gives the coup de 
grace, and tells us with the most charming 
naivete that “it sinks in water.” What a lucid 
definition ! 
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It is beyond question that most of the hair prepa 
rations on the market are hair-dyes in some form 
or another. Not every one affects the color of the 
hair upon its first application, but the lead, copper 
or silver in the wash is sure to affect its natural 
color in time, and in many cases destroy the hair 
altogether. The advertised “harmless” dye is a 
delusion and a snare, whether it be in the shape 
of tonic, oil or pomade. <A late investigator has 
divided the tonics into two classes: those which 
change the hair from light to dark, and those which 
change it from dark to light. The latter is more 


properly a bleach than a dye. The chief drug 


used in the bleaches is peroxide of hydrogen, 
This 


does not harm the hair, its action being limited to 


though sold under many fanciful names. 
the simple oxidation of the coloring matter. It 
does not, however, work effectively upon red hair. 
For the bleaching of the red tints permanganate 
of potash, dilute nitric acid and even strong am- 
monia (all bleaching, but injurious to the hair) are 
sold. 

In the actual dyes, used for making the hair 
darker, the chief ingredients are solutions of lead 
and silver. 

Of the lead solutions, that of the hyposulphite 
is about the best. It is sometimes found that 
acetate of lead is mixed with an excess of hypo- 
sulphite of soda, a little glycerine and some alcohol. 
This formula comes nearest to the most popular 
of these mixtures : 


Acetate of lead........ 5.7 grms. 
Hyposulphite of soda.. 11.5 grms. 
| Te eeT eee 50.0 c.c. 
Spirits of wine........ 100.0 ¢.c. 
Distilled water........ 850.0 c.c. 


The salts being separately dissolved, and the 
glycerine and alcohol mixed with the hyposulphite, 
the solution of lead was then gradually poured 
into the mixture. The resulting compound should 
be kept in the dark. 

\nother popular dye consists simply of a solu- 
tion of oxide of lead and glycerine, with precipitated 
sulphur in suspension, its composition being: 


fe 2 eee 17.0 grms. 
CE: adasececuses 300.0 grms. 


VRRP o derienceukasees to 1 litre. 
Precipitated sulphur, 17.0 grms. in 1 litre. 
\ third closely resembled this, being composed 
as follows: 
Acetate of lead........ 
Glycerine 


12.5 grms. 
reece 125.0 grms. 


Distilled water........ to 1 litre. 


Precipitated sulphur... 10.0 grms. 

This was stated to be satisfactory in its action. 
The last which | shall mention of the lead dyes 
consists of a very dilute solution of lead in caustic 
potash. I was enabled to imitate it after analysis 


by dissolving 1.25 grms. of acetate of lead in hot 
water, and adding thereto a hot, freshly-prepared 
solution of caustic potash, until the precipitate at 
first formed just redissolved, and then diluting that 
solution up to I litre. 

“Golden” 


order is chiefly a solution of hydroxyl and is evi- 


Another popular preparation of the 


dently prepared from 17 parts of crystallized caustic 
baryta and 3 parts potassium chlorate, mixed in 
fine powder and melted by gentle heat. The mass 
must then be washed with cold water to remove 
the potassium chloride, and the residue shaken in 
the cold with a solution of 8 parts glacial phos- 
phoric acid in 25 parts water, the whole being 
cooled with ice. When the peroxide of barium has 
been decomposed the fluids should be poured off 
from the precipitate. 

The above are the chief hair-dyes and bleachers, 
varied more or less by unnecessary ingredients 
and different perfuming compounds. 

NEW INCORPORATIONS. 

MASTER Soar Co., Boston, Mass.—To manufac- 
ture and deal in Soap, &c. Capital, $70,000. Presi- 
dent, Alfred Nickerson, Malden, Mass. ; Treasurer, 
W. I. Kelley, Winthrop, Mass.; Clerk, Clarence 
H. Whipple, Boston, Mass. 

THe D. & L. PLAINFIELD, N. J. 
(Watchung Ave.)—To manufacture and deal in 


CoMPANY, 


shaving creams, massage creams, hair tonics, soaps, 
perfumes, powders and toilet preparations. 
tal, $2,100. 


Capi- 
Incorporators, DeWitt C. Ivins, F. T. 
Ostrom and M. L. Yaeger. 
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A METHOD FOR THE DETERMINATION OF CITRAL IN LEMON 
OILS AND EXTRACTS. 














By Epwarp MacKay CHASE. 


The detection of the adulteration of lemon oils 
and extracts is a problem that has long been dis- 
turbing those chemists who are engaged in food 
and drug analyses. Methods for the detection of 
the crude forms of adulterations have been de- 
vised and are in the main satisfactory. Unfortun- 
ately, as the lemon oil industry has developed, 
certain by-products have come into existence, and 
in ‘the effort to cheapen the cost these products 
have been used to produce a grade of impure oil. 

With the introduction of these oils the detection 
of factitious oils and extracts has become a more 
difficult matter. When the adulteration consisted 
in the addition of foreign substances such as tur- 
pentine or of the substitution of other oils for 
lemon oil, determinations of the physical constants 
of the sample and of the first fractions of its dis- 
tillate were generally sufficient. Now, however, 
when it consists in varying the proportion of the 
constituents themselves, physical constants alone 
are not sufficient. 

Lemon oil is composed of 90 per cent. d-limonene, 
4 to 6 per cent. citral, the remainder being other 
aldehydes and oxygenated bodies. It will be read- 
ily seen that the physical constants of citral would 
have to be greatly different from those of lemon 
oil in order that its partial removal could be de- 
tected. As a matter of fact, in their optical activity 
the two are markedly different, citral being inac- 
tive while lemon oil has a rotation of +60 deg. 
at 20 deg. Methods, however, depending upon the 
polarization of the oil before and after the removal 
of the citral have not been brought to a satisfactory 
state of perfection, probably on account of the dif- 
ficulty of freeing the oil from citral. The citral 
sulphite compound has a tendency to split up in 
the presence of the alkali formed in the reaction. 

As for chemical methods no satisfactory method 
has yet been devised for the determination of any 
of the constituents. 
made to perfect methods for estimating citral, but 


Many attempts have been 


all have serious faults affecting their accuracy. Lit- 
tle or no work has been done toward amplification 


or improvement of the methods on lemon extracts 
since the work of Mitchell, although attention has 
been called to the need of a method for citral. 





The method which is described in the following 
pages was an attempt toward the determination of 
citral in lemon oil, but the error made in comparing 
the solution and standard becomes so great when 
multiplied to correct for the dilution that it some- 
what impairs the usefulness of the method for oils. 
On extracts the conditions are different and noth- 
Medicus 
in 1895 published an article on the determination 


ing is wanting in the way of accuracy. 


of aldehydes in distilled liquors, this method de- 
pending upon the recoloration of a solution of 
fuchsin in sulphurous acid. Tolman testing this 
method while working on whiskies in this bureau 
discovered that it was essential that the color 
should be developed at a low temperature. 

In modifying the method to admit of its use on 
It was at first 
thought that the reagent would have to be made 
up in alcohol on account of the insolubility of 
lemon oil. 


lemon oils this fact was verified. 


No satisfactory way of preparing an 
alcoholic reagent was discovered, however. ‘The 
reagent finally used is similar to that of Medicus, 
but containing a much larger quantity of sulphur 
ous acid. The method as modified is as follows: 
Reagents, aldehyde, free alcohol 95 per cent. by 
volume. The alcohol was allowed to stand over 
alkali for several days, distilled, and the distillate 
boiled for several hours under a reflux condenser 
with 25 grams per liter of meta phenylenediamine 
hydrochloride and finally, distilled. After this 
treatment it contains only minute traces of alde- 
hydes. Fuchsin solution: Dissolve 0.5 gram of 
fuchsin in 100 cc. of water and add a solution of 
sulphurous acid containing 16 grams of sulphur 
Allow to until 


make up to one liter. This solution deteriorates 


dioxide. stand decolorized and 
on standing and should therefore be made up 
every two or three days. 
Standard citral solution: Dissolve 1 gram of 
chemically pure citral and make up to one liter 
with 50 per cent. by volume alcohol. ‘The citral 
used was well-known house, 
Its physical constants 
corresponded to those of pure citral. Two samples 
purchased at different times were identical. Man- 


ipulation: While in use all reagents were kept in a 


obtained from a 


guaranteed chemically pure. 
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water-bath cooled to 15 deg., and all comparison 
tubes were left in the bath for ten minutes before 
the comparison was made. <A bath such as was 
described by Given was used. 

of the 


weighed and transferred to a 100 cc. flask with 


For lemon oil 2 grams sample were 
alcohol, cooled to 15 deg., and made up to the 
For lemon extracts a larger amount was 
Aliquot portions 


mark. 
necessary, usually 20 to 30 grams. 
of this solution, about 4 cc. measured at the tem- 
perature of the bath, were placed in comparison 
tubes, 20 cc. of the aldehyde-free alcohol added, 
then 20 cc. of the fuchsin solution and finally made 
up to 50 cc. with the alcohol. Comparison tubes 
were prepared in the same way, taking 4 cc. of 
All the tubes, after mix- 
bath for 


the standard solution. 


ing, were allowed to remain in the 
ten minutes, when they were removed and the com- 
parison made either by direct matching or by the 
use of a colorimeter. When a colorimeter was 
used which read percentages of color as compared 
with the standard, a correction had to be made, 
owing to the fact that the color developed was not 
proportional to the amount present. This correc- 
with 
which the samples are worked. 


tion varies somewhat the conditions under 
In order to avoid 
it, the first sample weighed out was used as a 
trial estimation, a second sample being used for 
the correct determination. The amount weighed 
for this sample was sufficient to give the solution 
approximately the same strength as the standard, 
i. é@ 1 mg. citral per cubic centimeter, using the 
trial determination as a basis for the calculation. 
The readings on the second sample were usually 
so close as not to require a correction. Two or three 
comparisons were made on this solution and the 
average taken. The color developed by the lemon 
oil is not exactly the same shade as that developed 
by citral. This fact may be due to the presence of 
citronellal, as the color is not altered by the addi- 
tion of limonene to the standard. 

To test the accuracy of the method the following 
determination was made: A sample of limo- 
nene containing some citral was used as a base 
and several samples made by adding known quan- 
tities of citral. The 
solutions of 


method was also tried on 


citral and on lemon oil. Four de- 
terminations were made on the limonene as follows: 
\. 2.27 per cent.; B. 2.31 per cent.; C. 2.41 per 
cent.: DD, 


citral, 


2.36 per cent.; average, 2.34 per cent. 
Sample A was composed of 97 grams of 
the limonene and 3 grams of citral, having in all 
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e2 


o:< 
nations were made, both giving 5.29 per cent. 
citral. 


Two determi- 


8 grams of citral per 100 grams. 


Sample B contained 5.46 grams of citral 
in 94.54 grams of citral-free limonene making it 
contain 5.46 Four 
sulted as follows: 5.74, 5.82, 4.90, 4.87 (the poor 


per cent. determinations re- 
results here can only be accounted for by the fact 
that the fuchsin sulphurous acid solution was too 
Sample ¢ 


grams of a terpene containing 0.25 per cent. of 


‘ 


old for accurate use). contained 20.85 


citral or 0.0521 gram, to which were added 1.0075 


‘grams citral, making the oil contain 4.85 per cent. 


Five determinations gave a minimum of 4.90 per 
cent., maximum of 5.21 per cent., average 5.05 per 
cent. Sample D, 97.83 grams limonene containing 
0.225 gram citral and 4.63 grams of added citral, 
the whole containing 7.71 per cent. citral. Three 
determinations gave 7.61, 7.57 and 7.62 respect- 
Sample E, was 


ively. made up of terpenes con- 


taining 0.1150 gram of citral and 0.0770 gram of 


citral, having 3.78 per cent. of the latter. Three 
determinations resulted as follows: 3.61, 3.84, 
3.47, averaging 3.62. 
Lemon extracts were made up as follows: 
Gram citral 
per roo cc. Found. 
ME: 6066659 etna wsdne wade 0.1065 0.1092 
P <eacenKeasoensebbaniews 0.1060 0.1110 
GS gan Wa Reena Sek akaetens 0.0968 0.1071 
D KUeesnnsresveanseadeeel 0.30 0.282 
1S nccVest teeetapewaneudes 0.12 0.129 
F <tsrdccsesceerenesscils 0.25 0.23 
A great many other determinations were made 
on known samples and as stated above. Satisfac- 


tory results were always obtained in the case of 
lemon extracts, while the results on oils were not 
so good. The maximum error on oils was usually 
less than 0.5 per cent. while the average was in 
the majority of cases within 0.2 per cent. 

The essential point to be observed in using the 
method is to keep the temperature of the reagents 
and the comparison tubes down to at least 15 deg., 
and give the standard and sample exactly the same 
treatment throughout.—Journal Am. Chemical So- 
ciety. 

Mr. E. V. Killeen, of Geo. Lueders & Co., is the 
chairman of the Membership Committee of the 
Manufacturing Perfumers’ Association. He has 
his ear to the ground, listening for applications for 
membership. Every representative Perfumer should 
be an active member of this thriving and vigorous 
organization. 
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THE USE OF LANOLIN. 














By Louis SPENCER LEvy. 


The American manufacturer of toilet prepara 
tions has been very slow to take up the use of 
Lanolin. Yet in Europe, especially in Kngland and 
Germany, this product forms the chief base of many 
creams, and is used with satisfactory results. 

There is, however, renewed interest in this sub- 
ject on account of the desire to make creams which 
cannot become rancid, and this is one of the most 
valuable characteristics of Lanolin. 

The discovery of the product is comparatively re 
cent. It was noted that 45% of the weight of ordi 
nary sheep-wool was made up of the fat adhering 
to the wool. When this was analyzed it was found 
to consist of the ethers of cholesterin (C,,! | 13) and 
fatty acids. The dictionary definition of Lanolin 
(from lana, wool; oleum, oil) is suggestive merely 
as to origin. When extracted, this substance was 
found to crystallize in leaflets, with a “mother of 
pearl luster and a fatty feel.” 

When some twenty years ago the first lot of 
Lanolin was brought over to London from Ger 
many it was not very inviting, for it was described 
by the recipient as “a viscid mass, yellowish brown 
in color, and of most evil odor, such as pervades a 
hide and skin mart on a hot day.” This did not 
look like a very promising substance for face- 
creams. [But investigators began to try to purify 
the product, and they have succeeded admirably. 

The Lanolin of present-day commerce may be 
roughly classified in two divisions—the fully re- 
fined, suitable for pharmaceutical purposes ; and the 
little refined, from which the fatty acids have not 
been removed. 

The first variety is marketed in two forms—one 
practically odorless and almost pure white in color ; 
the other with a faint fatty, though not disagree 
able odor and of a slightly cream tint. So far as 
its use in soap is concerned the slight odor and 
color of the second kind offer no special disadvan 
tage, but when used in face-cream, etc., these proj 
erties are masked by the attractive coloring pigment 
and pleasing perfumes that are added to enhance the 
salability of the finished product. 

When the refined Lanolin is treated with petro 
leum ether the odor is covered, but slight heating 
This process whitens and lightens 


re-establishes it. 


the Lanolin and causes the absorption of some of 
the cholesterin, thus reducing its ‘“‘fattiness.” For 
most practical purposes the untreated refined Lano 
lin is regarded as satisfactory. This is obtainable 
in two forms: anhydrous and hydrous. 

The United States and British Pharmacopceias 
specify that hydrous Lanolin shall contain at least 
30% of water, so as to make it workable under a 
spatula, and therefore this percentage of water is 
incorporated in the hydrous. 

The anhydrous is probably cheaper in the end, 
for when added to a face-cream mixture the neces 
sary water may be added at the same time, and 
thoroughly incorporated by careful mixing. 

Soap-makers have learned that it does not pay 
to use unrefined Lanolin. This costs from 5 to 14 
cents a pound, while the refined costs very little 
more in large lots. The fatty acids remaining in 
the unrefined product impart a bad odor and color 
to any soap, and expensive perfumes are necessar) 
to counteract the smell. Besides, these acids coun 
teract the very purpose for which Lanolin is added, 
Not only 


that, but these acids when present even in small 


viz.: to make the soap smooth and velvety. 


quantities are apt to cause dermatitis, as the skin is 
very responsive to irritating agents of this kind. 

In the best soaps not more than 2% to 3% of 
Lanolin is required, so the difference of 10 or I2 
cents in a hundred pounds of soap is hardly of sufh 
cient importance to require long consideration on 
the part of the soap-maker who is desirous of mak- 
ing a product which shall be better in all ways than 
that of any competitor. 

It has been pretty well established that [anolin 
has a wonderful power of penetrating the human 
skin. It is an excellent medium for introducing 
any special drug into the system. Experiments 
have shown that if mixed with iodine, for instance, 
and applied to the skin, traces of iodine will appear 
in the urine within a half an hour. 

Qn account of this special and almost unique 
quality Lanolin is most useful in medicinal prepa- 
rations and salves, and many facial creams are oF 
should be almost medical in their action. 

The wide awake American manufacturers will 
not be slow to use Lanolin in their soaps and creams. 
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IN THE TRADE. 








LATEST APPRAISERS’ DECISIONS. 


ALMOND MEAL, PROTEST SUSTAINED. 


The merchandise in question was invoiced as 
“eround almond cake.” It was returned by the 
appraiser as a toilet article and was accordingly as- 
sessed for duty by the collector at the rate of 50 
per cent. ad valorem under the provisions of par- 
agraph 70 of the tariff act of 1897. The claim 
was made that duty should have been assessed on 
the merchandise as a non-enumerated manufactured 
article at the rate of 20 per cent. ad valorem under 
the provisions of section 6 of said act. The gov 
ernment contended that the merchandise is similar 
and should be subject to the same rate of duty 
as that passed upon in the Lueders case, G. A. 6105 
(T. D. 26752). In that case the witness called 
on behalf of protestants testified that the only use 
which he knew the merchandise to have was as 
an application to the face, hands and feet, and that 
the purpose of such use was to soften the skin 
and prevent chapping; whereas, in this case, it ap- 
pears that the meal imported is not in a condition 
for use as a toilet article, but that before it is fitted 
for such use it must be further prepared, and in the 
course of such preparation it is usually ground to 
a finer powder, passed through a sieve to remove 
all gritty particles, and then there is added to it 
powdered soap, rice and wheat flour and a perfume 
to make its use more attractive. It was also posi- 
tively asserted by the protestants that they never 
sell the meal in the condition in which it is im- 
ported. ‘The board, in rendering their decision, 
said: “We think, therefore, that on the record in 
this case we are justified in making a different 
finding from that which was made in said G. A. 
6165, and we therefore sustain the protest and 
reverse the decision of the collector.” 


We have been shown a very ingenious post card 
which deserves the special attention of Perfumers. 
This card is of the regulation size, and on its 
reverse carries a sachet packet, the full size of 
the card. Varied designs, about a dozen, of pretty 
lowers, masonic emblems, etc., lend some artistic 
value to the card. 


sachet powder of very pleasing odor. 


The sachet packet contains a 
Manufac- 
turers of perfumes who are on the lookout for in- 
genious advertising devices would do well to 
ommunicate with the publishers, the Valentine & 
Sons Pub. Co., Ltd., 24-26 East 21st Street, New 
York, who will be glad to quote prices on special 
odors, 
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“Floor space over two acres; daily capacity over 
one million,” sums up the result of the business 
building in the manufacture of decorated tin boxes. 
This terse description of the equipment and ca- 
pacity of the American Stopper Co., Brooklyn, New 
York, will not hold good after next spring, for 
there will then be finished a large addition, which 
is now in the process of erection. This company 
confines itself to boxes of not over 1 Ib. capacity 
and is, therefore, in a particularly advantageous 
position to meet the wants of toilet goods con 
cerns promptly. 


One of our advertisers has omitted his announce- 
ment from this issue on account of his inability 
to handle more business than he has on hand. It 
is gratifying to us to know that our readers are 
consulting the advertising pages, and well they 
may do so; for enterprising concerns are learning 
that the manufacturers who comprise our circula 
tion of 2,000 every month are always on the alert 
for new and better materials. When writing to 
advertisers kindly mention this journal. 





The factory of Messrs. L. O. Koven & Bro., in 
Jersey City, N. 


by the addition of a building 


J., is being considerably enlarged 
0 feet wide and run- 


ning through from Hope Street to Mountain Road. 
This addition will be 5 stories high and fully equip- 
ped with up-to-date tools for the manufacture of 
mixing machinery and special apparatus for all 
industries. 


Tue DrJourno Soar Company, ALLENTOWN, 


Pa.—To manufacture Soap. Capital, $100,000. In- 
corporators, Ernest DeJourno and Thos. H. Kin- 

GoTHAM MANUFACTURING & Supply Co., NEw 
York.—To manufacture Toilet Articles. Capital, 


$25,000. Directors: W. G. Karony, B. L. Karony, 


u% R. Robinson, New York. 


BULGARIA. 


IKKAZANLIK.—The orders for Otto of Rose are 
coming in so rapidly that the factors are having 
considerable difficulty in shipping fast enough. A 
large proportion of the orders are coming from the 
United States. 


creasing more rapidly than with any other single 


The business with America is in- 


country. 
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{RULES AND REGULATIONS FOR THE ENFORCEMENT OF THE 
5 PURE FOOD AND DRUGS LAW. 4 


{On account of the universal interest in the 
Pure Food Law Regulations we publish below all 
of the rules which are of interest to the Essential 
shall be 
pleased to take up any of the details of special in- 


Oil Trade in its many variations. We 
terest, and to reply to any questions, so far as we 
are able—Eb. | 


Under date of October 17, 1900, the following 
rules and regulations for the enforcement of the 
Pure Food and Drugs Law were transmitted by the 
Commissioners to the Secretaries of the Treasury, 
of Agriculture, and of Commerce and Labor. 
These regulations may be altered or amended 
any time, without previous notice, with the concur- 
rence of the Secretaries of the three departments 
above mentioned. 


GENERAL. 


REGULATION I. SHorr Tire oF THE Act. 

The act, “For preventing the manufacture, sale, 
or transportation of adulterated or misbranded or 
poisonous or deleterious foods, drugs, medicines, 
and liquors, and for regulating traffic therein, and 
for other purposes,” approved June 30, 1906, shall 
be known and referred to as “The Food and Drugs 
\ct, June 30, 1906,” 

UNBROKEN PACKAGE. 
(Section 2.) 

The term “original unbroken package” 
this act is the original package, carton, case, can, 
box, barrel, bottle, phial, or other receptacle put up 
by the manufacturer, to which the label is at- 
tached, or which may be suitable for the attachment 
of a label, making one complete package of the food 
or drug article. The original package contem- 
plated includes both the wholesale and the retail 
package. 


REGULATION 2. ORIGINAL 


as used in 


REGULATION 3. STANDARDS FOR DruGs. 
(Section 7.) 

(a) A drug bearing a name recognized in the 
United States Pharmacopeeia or National Form- 
ulary, without any further statement respecting its 
character, shall be required to conform in strength, 
quality, and purity to the standards prescribed 
indicated for a drug of the same name recognized 
in the United States Pharmacopeeia or National 
Formulary, official at the time. 

(b) A drug bearing a name recognized in the 
United States Pharmacopeeia or National Formu- 
lary, and branded to show a different standard of 
strength, quality, or purity, shall not be regarded as 
adulterated if it conforms to its declared standard. 


mefeepnefee}e fetes fe fee fe fe fe le fe ete fete fete + SE PEE EB 


REGULATION 4. ForM oF Gt 
(Section 9.) 


JARANTY. 


(a) No dealer in food or drug products will be 
liable to prosecution if he can establish that the 
goods were sold under a guaranty by the wholesaler, 
manufacturer, jobber, dealer, or other party resid- 
ing in the United States from whom purchased. 

(b) A general guaranty may be filed with the 
Secretary of Agriculture by the manufacturer or 
dealer and be given a serial number, which number 
shall appear on each and every package of goods 
sold under such guaranty with the words, “Guar- 
anteed under the food and drugs act, June 30, 
1906.” 

(c) The 
gested: 

I (we) the undersigned do hereby guarantee that 
the articles of foods or drugs manutactured, packed, 
distributed, or sold by me (us) [specifying the 
same as fully as possible] are not adulterated 
misbranded within the meaning of the food and 
drugs act, June 30, 1900. 

(Signed in ink.) 

| Name and place of business of wholesaler, 
dealer, manufacturer, jobber, or other party. | 

(d) If the guaranty be not filed with the Secre- 
tary of Agriculture as above, it should identify and 
be attached to the bill of sale, invoice, bill of lading, 
or other schedule giving the names and quantities 
of the articles sold. 

ADULTERATION. 


REGULATION 5. 


following form of guarantee is sug 


CONFECTIONERY, 
(Section 7.) 

(a) Mineral substances of all kinds (except as 
provided in Regulation 15) are specifically forbid- 
den in confectionery whether they be poisonous of 
not. 

(b) Only harmless colors or 
added to confectionery. 


flavors shall be 


COLORING, POWDERING, COATING, 
AND STAINING. 


(Section 7, under “Foods.” ) 


REGULATION 6. 


(a) Only harmless colors may be used in food 
products. 
: * Ip r- 
EXTERNAL APPLICATION OF PRI 
SERVATIVES. 


al dea . 
REGULATION 7. 


(Section 7, 


paragraph 5, under “Foods,” proviso.) 

(a) Poisonous or deleterious preservatives shall 
only be applied externally, and they and the food 
products shall be of a character which shall not pet- 
mit the permeation of any of the preservative to 
the interior, or any portion of the interior, of the 


product. 
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(b) When these products are ready for consump- 
tion, if any portion of the added preservative shall 
have penetrated the food product, then the proviso 
of section 7, paragraph 5, under “Foods,” shall not 
obtain, and such food products shall then be sub- 
iected to the regulations for food products in gen- 
eral. 

(c) The preservative applied must be of such a 
character that, until removed, the food products are 
inedible. 


REGULATION 8. WHOLESOMENESS OF COLORS AND 
PRESERVATIVES. 
(Section 7, paragraph 5, under “Foods.”) 
(a) Respecting the wholesomeness of colors, 


preservatives, and other substances which are added 
to foods, the Secretary of Agriculture shall deter- 
mine from chemical or other examination, under the 
authority of the agricultural appropriation act, 
Public 382, approved June 30, 1906, the names of 
those substances which are permitted or inhibited 
in food products ; and such findings, when approved 
by the Secretary of the Treasury and the Secretary 
of Commerce and Labor, shall become a part of 
these regulations. 

(b) The Secretary of Agriculture shall deter- 
mine from time to time, in accordance with the au- 
thority conferred by the agricultural appropriation 
act, Public 382, approved June 30, 1906, the prin- 
ciples which shall guide the use of colors, preserva- 
tives, and other substances added to foods; and 
when concurred in by the Secretary of the Treas- 
ury and the Secretary of Commerce and Labor, the 
principles so established shall become a part of these 
regulations. 


MISBRANDING. 


REGULATION 9. LABEL. 
(Section 8.) 

(a) The term “label” applies to any printed, 
pictorial, or other matter upon or attached to any 
package of a food or drug product, or any container 
thereof. 

(b) The principal label shall consist, first, of all 
words which the food and drugs act, June 30, 1906, 
specifically requires, to wit, the name of the sub- 
stance or product; the name of place of manufac- 
ture in the case of food compounds or mixtures; 
words which show that the articles are compounds, 
mixtures, or blends; the words “compound,” “mix- 
ture,” or “blend;” or words designating the sub- 
stances or their derivatives and proportions re- 
(uired to be named in the case of drugs and foods. 
\ll these required words shall appear upon the prin- 
cipal label with no intervening descriptive or ex- 
planatory reading matter. Second, if the name of 
the manufacturer and place of manufacture are 
given, they shall also appear upon the principal 
label. Third, elsewhere upon the principal label 
other matter may appear in the discretion of the 
manufacturer. 

(c) The principal label on foods or drugs for 
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domestic commerce shall be printed in English (ex- 
cept as provided in Regulation 19), with or without 
the foreign label in the language of the country 
where the food or drug product is produced or 
manufactured. The size of type shall not be smaller 
than 8-point (brevier) caps: Provided, That in case 
the size of the package will not permit the use of 
8-point cap type the size of the type may be reduced 
proportionately. 

(d) The form, character, and appearance of the 
labels, except as provided above, are left to the 
judgment of the manufacturer. 

(e) Descriptive matter upon the label shall be 
free from any statement, design, or device regard- 
ing the article or the ingredients or substances con- 
tained therein, or quality thereof, or place of origin, 
which is false or misleading in any particular. 

(1) The regulation regarding the principal label 
will not be enforced until Oct. 1, 1907, in the case 
of labels printed and now on hand, whenever any 
statement therein contained which is contrary to 
the food and drugs act, June 30, 1906, as to char- 
acter of contents, shall be corrected by a supple- 
mental label, stamp, or paster. All other labels 
now printed and on hand may be used without 
change until Oct. 1, 1907. 


NAME AND ApprEss oF MANU- 
FACTURER. 
(Section 8.) 

(a) The name of the manufacturer or producer, 
or the place where manufactured, except in case of 
mixtures and compounds having a distinctive name, 
need not be given upon the label, but if given, must 
be the true name and the true place. The words 
“packed for ——,” “distributed by ——-,” or some 
equivalent phrase, shall be added to the label in case 
the name which appears upon the label is not that 
of the actual manufacturer or producer, or the 
name of the place not the actual place of manufac- 
ture or production. 

REGULATION Ir. Distinctive NAME. 
(Section 8.) 

(a) A “distinctive name” is a trade, arbitrary, or 
fancy name which clearly distinguishes a food prod- 
uct, mixture, or compound from any other food 
product, mixture, or compound. 

(b) A distinctive name shall not be one repre- 
senting any single constituent of a mixture or com- 
pound. 

(c) A distinctive name shall not misrepresent 
any property or quality of a mixture or compound. 

(d) A distinctive name shall give no false indica- 
tion of origin, character, or place of manufacture, 
nor lead the purchaser to suppose that it is any 
other food or drug product. 

(e) A color or flavor cannot be employed to 
imitate any natural product or any other product 
of recognized name and quality. 

(f) The term “imitation” applies to any mix- 
ture or compound which is a counterfeit or fraudu- 
lent simulation of any article of food or drug. 


REGULATION 10. 
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REGULATION 12. ARTICLES WirHouTt A LABEL. 
(Section 8, paragraph 1, under “Drugs”; paragraph 
1, under “Foods.”’) 

It is pre hibited to sell or offer for sale a food or 
drug product bearing no label upon the package or 
no descriptive matter whatever connected with it, 
either by design, device, or otherwise, if said prod 
uct be an imitation of or offered for sale under the 
name of another article. 


REGULATION 13. INCOMPLETENESS OF BRANDING. 

\ compound shall be deemed misbranded if the 
label be incomplete as to the names of the required 
ingredients. A simple product does not require any 
further statement than the name or distinctive name 
thereof, except as provided in Regulations 19 (a) 
and 28. 


REGULATION 14. SUBSTITUTION. 


(Sections 7 and 8.) 

(a) When a substance of a recognized quality 
commonly used in the preparation of a food or drug 
product is replaced by another substance not injur- 
ious or deleterious to health, the name of the sub- 
stituted substance shall appear upon the label. 

(b) When any substance which does not reduce, 
lower, or injuriously affect its quality or strength, 
is added to a food or drug product, other than that 
to its manufacture or refining, the label 
shall bear a statement to that effect. 


necessary 


REGULATION 15. Mixtures or CompouNbs WITH 


DISTINCTIVE NAMES. 


First proviso under “Foods,” para- 
graph 1.) 


(Section 8 


(a) The terms “mixtures” and “compounds” are 
interchangeable and indicate the results of putting 
together two or more food products. 

(b) These mixtures or compounds shall not be 
imitations of other articles, whether simple, mixed, 
or compound, or offered for sale under the name of 
other articles. They shall bear a distinctive name 
and the name of the place where the mixture or 
compound has been manufactured or produced. 

(c) If the name of the place be one which is 
found in different States, Territories, or countries, 
the name of the State, Territory, or country, as well 
as the name of the place, must be stated. 


SuBSTANCES NAMED IN DRUGS OR 


ry * 
rr ODS. 


REGULATION 16. 


(Section 8. Second under “Drugs; second under 


“Foods.”’) 

(a) The term “alcohol” is defined to mean com 
mon or ethyl alcohol. No other kind of alcohol is 
permissible in the manufacture of drugs except as 
specified in the United States Pharmacopoeia or 
National Formulary. 

(b) The words alcohol, morphine, opium, ete., 
and the quantities and proportions thereof, shall be 
printed in letters corresponding in size with those 
prescribed in Regulation 17, paragraph (c). 

(c) A drug, or food product except in respect of 





alcohol, is misbranded in case it fails to bear a state- 
ment on the label of the quantity or proportion of 
any alcohol, morphine, opium, heroin, cocaine, alpha 
or beta eucaine, chloroform, cannabis indica, chloral 
hydrate or acetanilide, or any derivative or prepara- 
tion of any such substances contained therein. 

(d) A statement of the maximum quantity or 
proportion of any such substances present will meet 
the requirements, provided the maximum stated 
does not vary materially from the average quantity 
or proportion. 

(c) In case the actual quantity or proportion is 
stated it shall be the average quantity or proportion 
with the variations noted in Regulation 20. 

(f) The following are the principal derivatives 
and preparations made from the articles which are 
required to be named upon the label : 

\LconoL, Erayi: (Cologne spirits, Grain alcohol, 
Rectified spirits, Spirits, and Spirits of wine.) 
Derivatives 
\ldehyde, Ether, Ethyl acetate, Ethyl nitrite, 
and Paraldehyde. 

Preparations containing alcohol 

Bitters, Brandies, Cordials, Elixirs, Essences, 
Fluid extracts, Spirits, Sirups, Tinctures, 
Tonics, Whiskies, and Wines. 

STATEMENT OF WEIGHT OR 
MEASURE. 


REGULATION 17. 
Section 8. Third under “Foods.” ) 

(a) A statement of the weight or measure of the 
food contained in a package is not required. If 
any such statement is printed, it shall be a plain and 
correct statement of the average net weight or vol- 
ume, either on or immediately above or below the 
principal label, and of the size of letters specified in 
Regulation 17 

(b) A reasonable variation from the 
weight for individual packages is permissible, pro- 
vided this variation is as often above as below the 
weight or volume stated. This variation shall be 
determined by the inspector from the changes in the 
humidity of the atmosphere, from the exposure of 
the package to evaporation or to absorption o! 
water, and the reasonable variations which attend 
the filling and weighing or measuring of a package. 


stated 


REGULATION 18. Merion oF STATING QUANTITY OR 
PROPORTION. 
(Section 8.) 

In the case of alcohol the expression “quantity” 
or “proportion” shall mean the average percentage 
by volume in the finished product. In the case 0! 
the other ingredients required to be named upon the 
“quantity” or “proportion 
shall mean grains or minims per ounce or fluid 
ounce, and also, if desired, the metric equivalents 
therefor, or milligrams per gram or per cubic centi- 
meter, or grams or cubic centimeters per kilogram 
or per liter: pre wided that these articles shall not be 
deemed misbranded if the maximum of quantity oF 
prop rtion be stated, as required in Regulation 


28 (d). 


label, the expressit yn 
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EXPORTS AND IMPORTS OF FOODS AND 
DRUGS. 


REGULATION 19. PREPARATION OF Foop PRopucts 
FOR EXXPort. 
(Section 2.) 


(a) Food products intended for export may con- 
tain added substances not permitted in foods in- 
tended for interstate commerce, when the addition 
of such substances does not conflict with the laws 
of the countries to which the food products are to 
be exported and when such substances are added in 
accordance with the directions of the foreign pur- 
chaser or his agent. 
(b) The exporter is not required to furnish evi- 
dence that goods have been prepared or packed in 
compliance with the laws of the foreign country to 
which said goods are intended to be shipped, but 
such shipment is made at his own risk. 
(c) Food products for export under this regula- 
tion shall be kept separate and labeled to indicate 
that they are for export. 
(d) If the products are not exported they shall 
not be allowed to enter interstate commerce. 
REGULATION 20. DECLARATION. 
(Section 11.) 
(a) All invoices of food or drug products 
shipped to the United States shall have attached to 
them a declaration of the shipper, made before a 
United States consular officer, as follows: 
I, the undersigned, do solemnly and truly declare 
that 1 am the (Manufacturer, agent, or shipper) 
of the merchandise herein mentioned and described, 
and that it consists of food or drug products which 
contain no added substances injurious to health. 
These products were grown in — 
(Country. ) 





and manufactured in 





(Country. ) 
by —_____________during the year ——, 
(Name of manufacturer. ) 


and are exported from — and consigned to 


( City.) 
——. The products bear no false labels or 
(City.) 
. no 
marks, conte added coloring matter or 
contain some € g 


Ce tl 


(Name of added color or preservative. ) 
and are not of a character to cause prohibition or 
restriction in the country where made or from which 
exported. , 

med at ——...— this —— day of ——, 


(Signed) 


_(b) In the case of importations to be entered at 
‘ew York, Boston, Philadelphia, Chicago, San 
‘rancisco, and New Orleans, and other ports where 
lood and drug inspection laboratories shall be es- 
tablished, this declaration shall be attached to the 
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invoice on which entry is made. In other cases the 
declaration shall be attached to the copy of the in- 
voice sent to the Bureau of Chemistry. 


REGULATION 21. NOTIFICATION OF VIOLATION OF 
THE Law. 
(Section 11.) 

If the sample on analysis or examination be found 
not to comply with the law, the importer shall be 
notified of the nature of the violation, the time and 
place at which final action will be taken upon the 
question of the exclusion of the shipment, and that 
he may be present, and submit evidence, which evi- 
dence (Form 15), with a sample of the article, shall 
be forwarded to the Bureau of Chemistry at Wash- 
ington, accompanied by report card (Forms 16, 17, 
18, 19, and 20). 


REGULATION 22. APPEAL TO THE SECRETARY OF 
AGRICULTURE AND REMUNERATION. 
(Section 11.) 

All applications for relief from decisions arising 
under the execution of the law should be addressed 
to the Secretary of Agriculture, and all vouchers or 
accounts for remuneration for samples shall be filed 
with the chief of the inspection laboratory, who 
shall forward the same, with his recommendation, to 
the Department of Agriculture for action. 


REGULATION 23. SHIPMENT BEYOND THE JURISDIC- 
TION OF THE UNITED STATES. 
(Section 11.) 

The time allowed the importer for representa- 
tions regarding the shipment may be extended at 
his request to permit him to secure such evidence as 
he desires, provided that this extension of time 
does not entail any expense to the Department of 
Agriculture. If at the expiration of this time, in 
view of the data secured in inspecting the sample 
and such evidence as may have been submitted by 
the manufacturers or importers, it appears that the 
shipments cannot be legally imported into the 
United States, the Secretary of Agriculture shall re- 
quest the Secretary of the Treasury to refuse to de- 
liver the shipment in question to the consignee, and 
to require its reshipment beyond the jurisdiction of 
the United States. 

REGULATION 24. APPLICATION OF REGULATIONS. 

These regulations shall not apply to domestic 
meat and meat food products which are prepared, 
transported, or sold in interstate or foreign com- 
merce under the meat-inspection law and the regu- 
lations of the Secretary of Agriculture made there- 
under. 

REGULATION 25. ALTERATION AND AMENDMENT OF 
REGULATIONS. 

These regulations may be altered or amended at 
any time, without previous notice, with the concur- 
rence of the Secretary of the Treasury, the Secre- 
tary of Agriculture, and the Secretary of Com- 
merce and Labor. 























































ON THE SCENT. 








3y Mr. S. SENCE. 
Those in control of the Cumarin patents have 
raised the price by 25 cents per pound, since Novem- 
ber 13th. 


Mr. M. L. Barrett, of Chicago, was in New York 
lately on a flying trip. He has since returned with 
some of the spoils. 

Mr. Arauna M. Vail, of Vail Brothers, was in 
New York lately. He was welcomed by his many 
friends in the trade. 

Mr. Alfred Wright, of Rochester, was at his New 
York office lately on one of his usual trips. He was 


welcomed generally. 





Mr. B. LeGarda, one of the largest exporters of 
Oil Ylang Ylang from the Philippines, was in New 
York lately looking over the local market. 

The Carbolic Soap Co. has sold to the Buchan’s 
Tailer Soap Co. fifteen lots, a part of the Long 
Island Farms property in Long Island City, lying 
between Vernon Avenue and the East River. 





With Dan Sully in the Soap business there prom- 
ises to be considerable activity in that line. He is 
now president of the Buchan’s Soap Corporation, 
and has with him Frank Tilford and George H. 
Thompson. 





The Perfume Works of W. D. Cannon, Iowa City, 
la., were destroyed by fire early on the morning of 
November 4th. This is a very bad time for a 
perfumer to have a fire, and it is hoped that Mr. 
Cannon will recover his losses promptly. 


That was quite a penetrating feat of Robert Hun- 
ter, an employee of Colgate’s Jersey City factory, 
who went straight through a brick wall, propelled 
by an exploding gasoline tank. He will probably 
recover as well as John Leeds, another employee, 
who was painfully burned. 
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Mr. J. Edward Young, of Thurston & Braidich, 
chairman of the Entertainment Committee of the 
Perfumers’ Association, left on La Lorraine No- 
vember &th, for a brief trip abroad. He will stay in 
Kurope only a few days, having sailed chiefly for 
the benefit of the ocean voyage. 





The numerous friends of Mr. Clayton B. French, 
son of Harry B. French, vice-president of the 
Smith, Kline & French Co., of Philadelphia, will be 
pleased to learn that he is on the high road to com- 
plete recovery, after the unfortunate accidental 
shooting which happened lately. 

Mr. W. G. Ungerer, of Ungerer & Co., has re- 
turned from a two months’ trip to Europe. He 
reports great activity abroad, especially in the per- 
fumery world, and himself succeeded in securing 
many interesting novelties besides the account of 
Pierre Sicard, of Cannes, one of the leading export- 
ers of fine French Olive Oil. 





The Geyserite Co., of Denver, although founded 
fifteen years ago, has only been heard of in the 
East since Mr. Frank A. Joslin and other capitalists 
took hold of it a few months ago. It has been ad- 
vertised most liberally as a stock proposition. If 
the Geyserite deposit is as valuable as advertised a 
large business should come to this company with its 
added capital. 

The Chemical Works Co., Ltd. (formerly Th. 
Muehlethaler) has opened a United States branch 
at No. 80 John Street, New York City. Mr. Don- 
ald Wilson, well known in the trade, will act as 
manager of this branch, handling not only the 
Synthetics of the Swiss liouse, but also the natural 
raw materials, made by Payan & Bertrand, of 
Grasse. Although the office is not yet open many 
orders have been taken. 





Strange things are happening in the enforcement 
of the Pure Food Law. We learn that Messrs. 
Mintzer & Kneisler, of Philadelphia, have recovered 
damages of $125 from the Henry H. Ottens Mfg. 
Co. It seems that the former firm purchased some 
“Chocolate Color” from the latter, and then, relabel- 
ling the can, sold it. The purchaser happened to be 
the State Pure Food Commissioner, who prosecuted 
the sellers of this compound, and they were fined 
$50. The contents of the can were burnt umber 
and glucose. In other words: “Be careful!” 
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[The news appearing under this heading from month to 
month is the latest possible authentic reports from the 
yarious floral culture centers or markets. Just because 
these are reports taken on the spot, reflecting actual condi- 
tions which are constantly changing, apparent contradic- 
tions are due to altered conditions, and must be so consid- 
ered.—ED. ] 


FRANCE, 


Cannes, A. M.—The Lavender situation is worse 
than ever, now that the field is swept clean of this 
Oil, except a certain quantity held for speculative 
purposes. Many of the manufacturers waited for 
lower prices, and while they were waiting every 
so that it 
be said truthfully that not many of the local manu- 


bit of the product was bought in, may 


facturers have covered their needs. There will be a 
Lavender Oil famine, unless something unforeseen 
occurs. 

The crop of Oil Aspic has, however, been most 
abundant, which is providential, because the toilet 
soap-makers will find this an excellent substitute 
for Oil Lavender, which cannot be bought at any 
fair price, while Oil Aspic is low. 

Cassie flowers have been very high in price, and 
those not in touch with the two syndicates having 
in charge the disposal of the entire crop have 
had to go without any of the blossoms. They have 
been of excellent quality, and the Cassie Pomades 
now just completed are finer than any we have 
had for years. 

The price of Tuberoses has been high, as was the 
case with all the blossoms this year, but the yield 
was good and the quality excellent. The Pomades 
cannot fail to be of good quality when made by 
the leading houses. 

While the crop of Jasmin flowers was abundant, 
those factors who failed to secure contracts from 
the growers had to take what was left, and as a 
consequence fared very badly. What they will do 
remains to be seen. 

Pure Oil of Neroli and all the other Orange- 
Flower products remain very firm, not to say pro- 
hibitive. ‘There will be many crimes committed in 
their name this year—crimes of adulteration more 
rampant than ever before. “Cave canem!” 
_GRassE, A. M.—The importance of the U. S. 
‘ure Food Law is being generally recognized here, 


especially as to its bearing upon Olive Oil and 
Floral Waters. 
translations of the law, which is being carefully 
studied. 


The local papers are presenting 


Those firms who have been shipping im- 
pure oils and waters are badly scared, and will 
have to reform or go out of business. 

Mero & Boy- 
veau, has been honored with the appointment as 
Officer of the Nicham-Iftikar. M. Sittler is Vice- 
President of Class 47 of the Colonial Exposition 


M. Albert Sittler, successor to 1? 


at Marseilles and President of the Perfumery sec- 
tion. 

Nice.—At the annual meeting of Proprietors 
Producers held on October 21st, M. S. M. 
Biasini, the President, called special attention to 


and 
the Orange-Flower conditions. He predicted a 
still higher price for all pure products, and pointed 
to the danger from “Chrysomphalus minor,’ an 
American parasite which attacks first the leaves of 
the Orange trees, then the fruit and, finally, the 
trees themselves. He was especially emphatic as 
to the adulterations of Orange products, which are 
sure to come with high prices. 

MARSEILLES.—The Oil 


Bourbon has been greatly excited, rising at first 


market for Geranium 


to unheard-of figures. The boom is over now, and 
good oil rules at the same prices as before the 
furore. 

ITALY. 

MesstnA.—With the formation of additional 
syndicates for holding of the Citrus Oils here, the 
firmness of the market has become all the more 
The Oil about 
normal, as is that of Oil Orange Sweet, but report 


pronounced. crop of Lemon is 
has it that Oil Bergamot is little more than half 
a Crop. 

As a consequence, while contracts for future crop 
Oils Lemon and Orange Sweet are being taken 
more or less freely, there is considerable reluc- 
tance to enter contracts for Oil Bergamot, especially 
with guaranteed high Ester content. 

U. S. Pure Food laws and 
local conditions, the price of Olive Oil is increasing 
Prospects are for considerably 


On account of the 


from day to day. 
higher prices. 
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PATENTS, TRADE-MARKS, ETC. 
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PATENTS GRANTED. 
12,549 (Reissue).—Max Erfurt, Straupitz, near Hirschberg, Ger- 


many. Claim. Process for emulsifying resin soap in water, consist- 
ing in heating resin soap, atomizing and mixing it with hot water 
under steam pressure within an injector, raising the temperature of 
the mixture, and injecting this heated mixture into water, for the pur- 
pose of bringing about perfect emulsion, substantially as described. 

Mo. A dentifrice 
composition containing strontium peroxid and an abrading powder. 

Newton William S. Newton, Wey- 


device hinged 


834,.676.--Herman C. G. Luyties, St. Louis, 


834,679.—Charles C. and 


bridge, England. A_ bottle-closing comprising a 
screw cap. 

834,830.--Karl Mann, Zurich, Switzerland. Claim 10: The pro- 
cess of producing emulsions which consists in dissolving an emulsifi- 
able substance in a volatile solvent, in adding to the solution an alka- 
line substance, in pouring the mass into a heated mixture of colloid 
substances and of substances saponifiable by the alkali, and in collect~ 


ing the vapors of the volatile solvent. 


DESIGNS PATENTED. 
Edmund Hoffman, New York, N. Y. 


design for a sheet-metal can, as shown. 


38,287. he ornamental 
38,305.--John H. Goss, Waterbury, Conn., assignor to Scovill 
Mfg. Co. 


as shown, 


The ornamental design foratop for | owder rec eptac les, 


TRADE MARKS REGISTERED. 


56,662.—The Hygenol Co., Minneapolis, Minn. Hair tonic and 
shampoo. 
56,663.—James F. Johnson, New York, N. Y. 
56,665.—Moss Morris, Brooklyn, N. Y. 
56,669.—Sydney H. Smith, Chicago, II. 


56,696.—Nils A. Dahlquist, Worcester, Mass. 


Hair tonic 

Tonics for the hair. 
Poilet preparations. 

Extract for a non- 

alcholic beverage. 

Boston, Mass 


56,713.—Blue Seal Supply Co., Extracts employed 


in making beverages. 


56,749.—Dr. J. Parker Pray Co., Ltd., New York, N. Y.  Cos- 
metics for tinting the finger nails, lips and cheeks. 

56,787.—D. D. D. Co., Chicago, Ill. Substitute for soap. 

56,791.— Michael Hayes Johnston, Galesburg, Ill. Soaps. 

56,796.—-The Sanitol Chem. Lab. Co, St. Louis, Mo. Toilet 


and shaving soap. 
August W. Stadler, Cleveland, O 
New York, N. Y. 


56,798 Soap 


56,811.—Enoch Morgan's Sons Co., Cleansing 
or scouring compound. 
Fels & Co., 
Hudnut’s 


Philadelphia, Pa 
New 


56,841. Soap. 


56,855.—R. Pharmacy, York, N. Y. Liquid and 


powdered perfumes, 





56,893.—Ferdinand Herb, Superior, Wis. 
form, 

56,895.—Dr. D. Jayne & Son, Philadalphia, Pa. 

56,898.—Jordan Marsh Co., Boston, Mass. 

56,982.—William Waltke & Co., St. Louis, Mo. 

56,999.—Lewis B. Lawler, Rushville, II. 
J. T. Kenny & Co., St. Paul, Minn. 
Colgate & Co., 


57,025. 

57,034, 57,035; 57,030, 57,054- 
and powder perfumes. 

57,039.—Darlie M. Hanna, Fairfield, Ind. Hair t 
pooing tincture, 

57.064.—R. Hudnut’s |} harmacy, New York. 

57,193 —E. Conti & F., Livorno, Italy. Soap. 
published in October issue. 
—Johann Maria Farina, Cologne, Gern 
cologne. 

57,198.— Magic 
Laundry soap. 
.—The N. K. Fairbank Co., Chicago, III. 


Serial No. 11,921, published in October issue. 


57,22 
der. 
57,241.—Corliss Chemical Co,, St. Louis, Mo. 


pound, 


57,258.—Chas. W. Young & Co., Philadelphia, Pa. 
soap. 

57,259.—Chas. W. Ycung &°Co., Philadelphia, Pa. 
and powdered soap. 

LABELS REGISTERED. 

13,126,—Josephine B. Hatch, Los Angeles, Cal. Title: 
(For a toilet preparation.) 

13,136.—Edwin H. Green, St. Louis, Mo. Title: The 


Princesses’ Roman and Grecian Massage, Bath ar 


pounds, 
Title 


Charles O, Rano, Buffalo, N. Y. 


sage Cream and Skin Food. 


. 129 
13,137 


13,145.—Charles Chemical Co., Grand 


Balm of Almond. 


Rapids, 











Skin food in liquid 


Hair tonic. 


Perfumery. 


Ont 


lany. 


Washing pow- 


Washing com- 


Serial No. 18,637, published in October issue. 


1d Toilet 


Laundry soap. 
Cleaning compound, 
Soft soap. 
New York. 


Liqu 


and sham- 


Tooth powder, 


Serial No. 15,328 


Ez 


Keller Soap Works, Limited, New Orleans, La. 
Serial No, 19,658, published in October issue. 


Laundry 


Laundr 


Coraline 


America! 
Com- 


: Perfecta Mas 


TRADE MARKS APPLIED FOR. 


61.—The N. K. Fairbank Co., Chicago, Ill. Soay 
734.—The N. K. Fairbank Co., Chicago, Ill. S¢ 
2,981.—Richard B. Bennett, Belmar, N. J. Hait 


8,357.—Franz P. Dengler, Davenport, Iowa. 
for tobacco. 

8,984.—Gervaise Graham, Chicago, Ill, Toilet « 
-The White & Co., Worcester, 


compounds 


9,955: Bagley 


10,217.—The N, K, Fairbank Co., Chicago, Ill. 


Me 
ap. 
tonic. 


Flavoring extracts 


erate. 
Mass 


Soap. 


Mich. 


Title 


Cleaning 
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is 10,227.—The N. K. Fairbank Co., Chicago. Ill. Soap. 19,579.—Thne Royal Remedy & Extract Co., Dayton, Ohio 
10,900.—The Southern Cotton Oil Co., Jersey City, N. J. Soap. Flavoring extracts. 

ss 10,904.—T he Southern Cotton Oil Co., Jersey City, N. J. Soap. 19,671.—The Royal Remedy & Extract Co., Dayton, Ohio. 

= 10,907.—The Southern Cotton Oil Co., Jersey City, N. J. Soap. Flavoring extracts. 
11,122.—Heine & Co., New York, N. Y. Natural or synthetized 19,705.—Potter Drug & Chemical Corporation, Boston, Mass. 

Liq seuaittal ofte. Flavoring extract 

11,126.—Lever Bros. Co., Cambridge, Mass. Soap. 20,124.—Mercantile Supply Co., Middletown, N. Y. Flavoring 
sham- : 2 ; 3 : 

11,127.—Lever Bros. Co., Cambridge, Mass. Soap. extracts. 

11,128.—Lever Bros. Co., Cambridge, Mass. Soap. 20,134.--David Brown & Son, Donaghmore, Ireland. Soap. 

si 11,130.—Lever Bros. Co., Cambridge, Mass. Soap and soap 20,157.—The H. B. Claflin Co., New York, N. Y. Tooth pow- 

15,32 powder ders, pastes and washes. 
11,13t.—Lever Bros. Co., Cambridge, Mass. Soap. 20,221.—J. E, Athanassiades’ Sons, New York, N. Y. Soap. 

- 11,133.—Lever Bros, Co., Cambridge, Mass. Soap. 20,437-—Daly Brothers, Dentists, Yonkers, N. Y. Tooth paste 
Es 11,134.—Lever Bros. Co., Cambridge, Mass. Soap. and washes. 

eee 15,173.—Elizabeth Marie Steibel, Washington, D. C. Hair tonics, 20,507, 20,508.—James S. Ramage, Chicago, Ill. Preparations for 
15,524.—Gerhard Mennen Chemical Co., Newark, N. J. Toilet face creams and tooth pastes. 

ag pow powder 20,531.—The J. T. Robertson Co., Manchester, Conn. Soap. 

oe 15,527.—Gerhard Mennen Chemical Co., Newark, N. J. Toilet 20,613.—Colgate & Co., New York, N. Y. Soap. 

adie powder 20,718.—Lazell, Dalley & Co., Inc., New York, N. Y. Perfumes, 

, 15,856.—The Holden Drug Co., Stockton, Cal. Flavoring ex- hair tonics, toilet preparations, ete. 

soca tracts. 20,727.—Gardiner & Percy Co., New York, N. Y. Artificial 
15,950.—The Pompeian Mfg. Co., Cleveland, Ohio, Toilet water turpentine, 

Laundr and extracts, toilet creams, hair tonics, etc. 20,890.—La France Mfg. Co., Philadelphia, Pa. Laundry soap. 
16,859.—Lever Brothers Co., Cambridge, Mass. Soft soap. 20,990.—John H. Woodbury, New York, N. Y. Toilet soap. 
17,287.—Societe L’Oxylithe, Paris, France. Products in powdered 20,991.—John H. Woodbury, New York, N. Y. Toilet soap. 

raline form for the production of oxygen and peroxid of hydrogen for 20,992.—John H. Woodbury, New York, N. Y. Soap. 

OTdailt ™ , , , r , . 

therapeutic and industrial uses. 20,993-—John H. Woodbury, New York, N. Y. Toilet soap. 
merical 17,789.—Jules Francois Georges de Roussy de Sales, Paris, France. 21,143.— Samuel H. Gunder, Richmond, Va. Tooth powder. 

MET . ° . . . : . 

Con Soap. 21,144.—Samuel H. Gunder, Richmond, Va. Tooth powder. 
‘ 17,804.—The Holbrook Mfg. Co., New York, N. Y. Soap. 21,146.—Samuel H. Gunder, Richmond, Va. Tooth powder. 
ul 18,050.—Mary E. Smith, Nevada, Mo. Hair tonics. 21,258.—Schlotterbeck & Foss Co., Portland, Me. Flavoring 
Ule as- , “4 . . * r ’ r 
- 19,041.—Nathan E. Goldberg, New York, N. Y. Oxygenated extracts. 
Titl talcum powder. 21,337-—Wm. B. Riker & Son Co., New York, N. Y. Liquid 
itle , : P o . 

19,307.—Edgar D. G. Foltz, Philadelphia, Pa. Tooth wash. toilet soaps. 
19.338.—Eliza Haverly, New York, N. Y. Cold cream. 21,338.—The Standard Soap Co., Berkeley, Cal. Laundry soap. 
19,387.—The Citizens’ Wholesale Supply Co., Columbus, Ohio. 21,388.—The Porcela Co., Pittsburg, Pa. Water softener. 

Toilet waters and perfumery. 21,750.—Paul Rieger & Co., San Francisco, Cal. Perfumes. 
19,535.—Irving Myers, Brooklyn, N. Y. A washing compound. 21,771.—Haskins Bros. & Co., Sioux City, lowa. Soap. 

x g My ) I 77 | 

19,537-—The Cudahy Packing Co., Chicago, Ill. Soap powder. 22,039.—Joesph C. Allen, Plainfield, N. J. Toilet powders. 

, extracts 19,552.—The Royal Remedy & Extract Co., Dayton, Ohio. 22,045.—John L. Maughan, San Francisco, Cal. A hair tonic. 

' Flavoring extracts. 22,067.—Iron City Chemical Co., Pittsburg, Pa. Massage cream. 
19,553-—The Royal Remedy & Extract Co., Dayton, Ohio. 22,115.—The Brown Soap Co., Columbus, Ohio. Soap. 

j ; ) I I 

Cleaning Flavoring extracts, 22,325.— Aaron Rokeach, New York,N.Y. Toilet and scouring soap. 

19,554.—The Royal Remedy & Extract Co., Dayton, Ohio. 22,327.—The Martha Washington Scouring Compound Co., Mar- 
4 P 4 all | b I ’ 
Flavoring extracts. tinsburg, W. Va. Scouring compound. 
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DE, Gctretadwaadan ero 70 Olive Oil, green, .60; yellow, .65. 
EE oisl se bein bank os oe Gea ee 200 Olive Oil Foots, prime, .06; good quality, .05° Conf 
ae ee gts * 90 Palm Oil, Lagos, .0734; red prime, .07. - tities 
Mustard. natural ............. eae» 4.50 Chemicals, borax, .08 ; caustic soda, 80 p. C. basis Our 4 
SNE Sia eater os Gia wiacetnin lok. oa 2.00 of 60%, $2.00. 0 be 
Ng RE eae oe ee ee or o7!4 Rosin, 1st run, .261%4; 2d run, .2814; 3d run, EI 
EERE TET CN 100.00 ©3023 4th run, .3274. 
Ue ie hee rata et it cure go 
ROI Soicavnaseveewkeuweenes 2.45 GENERAL TENDENCY UPWARD. 
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HEIKO=-LILY. 


The latest of our Heiko-Products, pos- 
sessing the exquisite odor of Lily of the 
Valley flowers in the highest perfection. 





HEIKO-VIOLET. 


The best and most economical substitute 





for Violet Pomade Washings. 





Full line of High Grade Specialties for the man- 
ufacture of Perfumes and Toilet Preparations. 


HEINE & CO., 


New York. 


FACTORIES: LEIPZIG, Germany, and GRASSE, France. 





SALVATORE. SILVESTRO, 
MESSINA, ITALY 


Oils of Lemon, 


Bergamot and Orange. 
BEST OLIVE OIL, Supreme in Quality. 


Guaranteed to be absolutely pure and free from adulterations, producing 
good results and adequate flavors 


AMERICAN BRANCH, 15 PLATT STREET, NEW YORK 


FOR FACE CREAMS 


There is nothing so safe, so effective and 





so cheap in the end as absolutely pure 
and anhydrous sheep-wool fat. 


British LANOLIN 


Conforms to the U. S. P. and is used in immense quan- 
tities by the largest manufacturers of toilet preparations. 
Uur LOW figures wiil surprise you. Special quotations 


In barrel lots. LIBERAL Samp_e on Reouers'. 


EVANS SONS, LESCHER & WEBB tim. 


92 William Street, NEW YORK 
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FAN VIEW 
POST CARDS 





“THE FAN VIEW Series of Post Cards 

have a peculiar advertising value be- 
yond the ordinary Post Card, because they 
allow of the presentation in novel form of 
eight illustrations of your factory or product. 
These can be made from your photographs 
at a reasonable cost. 


We have also stock cards, showing views 
of New York. We will send you a sample 
with prices, if you will advise the possible 
quantity you can use. If in writing you men- 
tion this Journal, we will send in addition one 
of our latest Scented Sachet Cards. 


The Valentine & Sons 


PUBLISHING COMPANY 
24-26 East 2Ist Street, - - New York 
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CLASSIFIED 
ADVERTISEMENTS. 








On account of our wide circulation among manu- 
facturers, dealers, importers, &c., of perfumery, 
soaps, toilet specialties, flavoring extracts, 
&c., our readers will find this column 
a quick and satisfactory means for 
advertising temporary matters. 

To display advertisers and reg- 
ular subscribers this ser- 
vice is free; all others 
2 5c. per line perin- 
sertion. Cash 
with order, 


Address all communications to 


PERFUMER PUB. CO., 
220 Broadway, New York. 


BUSINESS OPPORTUNITIES. 


Capital wanted to form a company for the man- 
ufacture and distribution of perfumes made by 
combining intense aromatic principles, rejecting 
extraneous matter, and entirely doing away with a 
large part of materials in general use. The pro- 
cess eliminates many elements of cost, effecting a de- 
cided reduction in that of the complete composition, 
and gives clean, brilliant perfumes of great strength, 
such as bring top prices. These carefully studied, 
well balanced compositions assure permanent. re- 
sults without advertising, as the consumer, using 
individual judgment alone, is quicker to recognize 
merit in perfumes than in any other composite 
product. H. R. L., care AMERICAN PERFUMER & 
ESSENTIAL Our Review, 220 Bway, New York. 


SITUATIONS WANTED. 


Expert perfumer, with many vears’ experience in 
making full line of Perfumes and Toilet Articles, 
will consider good offer. R. S., care AMERICAN 
PERFUMER & Essential On Revirw, No. 220 
Bway, New York. 


Responsible chemist—long experience in manu 
facturing complete line of Extracts, Perfumes and 


Toilet Articles. F. A., care AMERICAN PERFUMER 
& Essentian On Revirw, No. 220 B'wav, New 
York City. 


HELP WANTED. 


Essential Oil Salesman 
for right man! First-class man only, with ex 
perience, for New York trade. Write at once to 
X. & Co., care AMERICAN PERFUMER & ESSENTIAI 
Om Review, No. 220 B’way, New York. 


splendid opportunity 


Remember our subscription books are open 
night and day. 





P. R. Dreyer Co. 


16 CEDAR STREET, NEW YORK 


FINE 


Essential Oils 


HIGH GRADE POMADES 


and Concretes Synthetics 


Italian Talc, Finest French Olive Olls 


Etc., Ete. 


AGENTS FOR 
LFADING FOREIGN HOUSES. 


Thurston & Braidich 


128 William Street 





NEW YORK 


Vanilla Beans 
Tonka Beans 
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SOAP- MACHINERY 





Tandem Four-Roll Soap Grinding Mill; Finest Mill for Toilet Soaps Made 


Scouring 


LARGEST AND COMPLETEST LINE OF ANY  <anenian 


Complete Installations or Parts 






NI 


IN THE WORLD 


Soap Powder Outfits, large or small; Scouring 





Soap Plants 


CORRESPONDENCE SOLICITED 


HOUCHIN & HUBER 


4] FIFTY-THIRD STREET ws 


Laboratory Outfits for Toilet or Laundry Soap 


Experiments; inexpensive—practical 


Everything Needed by the 
Up -lo-Date Manufacturer 


_ SOAP DIES and BOX PLATES a Specialty 


BROOKLYN, NEW YORK 











CONNOISSEURS USE 


BECAUSE 


IT 


IS 


OZONE VANILLIN 


Pure, Strong, with the True Bean Flavor 


OZONE-VANILLIN COMPANY 


NIAGARA FALLS, N. Y. 


Distributors : 





UNGERER & CO., 


15 Platt Street, 


New York 


Made by a New and Perfectly Harmless Electro-Chemical Process 
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URE YELLOW & GREEN 
Pp OLIVE OILS, ping PRIME NEUTROLA 


= GREEN OLIVE OIL FOOTS 














In any quantity, on spot, to arrive or for shipment | S P | R | S 
ASK FOR SAMPLES AND PRICES 
ODORLESS FREE FROM ACETONE 
SOLE AGENTS IN THE U. S. FOR 
REIN & CO., - - MALaca, Spain 5-10 gallon Cans and Barrels. 
EK. H. WEIL &CO., MarseiLves, FRANCE 
MEYER & WEILLER, Lreworn, Iraty R. W. PHAIR 
= JACOB IH. BLOOM, 15 Whitehall St. N.Y.) 16 PLATT ST. NEW YORK 











H. SALLE & CO., PARIS. FRANCE 


Specialties in Perfumers’ Drugs and Aromatic Gums 


GUM BENZOIN, GUM STYRAX, 
AMBRETTE SEED, CIVETTE 


UNGERER & CO., AGENTS, - - - NEW YORK 


KDGAR A. WEBER & COMPANY 
No. 101 East Kinzie Street, Chicago, Ills. 
TALCUM.... OLIVE OIL FOOTS 
ESSENTIAL OILS CAUSTIC POTASH 


~ &t RARE, LISTS 


AND OTHER PRINTING, GO TO 


The Evening Post Job Printing Office 


156 FULTON STREET 








Corner of Broadway NEW YORK 


Telephone Calls, 338, 339 and 2626 Cortlanat. 
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UNGERER & CO, 


(INCORPORATED) 


FINE, ESSENTIAL OILS, 


AROMATIC CHEMICALS 


AND SPECIALTIES IN 


Perfumers and Toilet Soap Makers’ Ingredients 


15 PLATT STREET, NEW YORK 


DISTRIBUTORS FOR 


JEANCARD FILS, ; ‘ , ‘ ' CANNES, FRANCE 
CHUIT, NAEF & CO.,, , ; , ‘ GENEVA, SWITZERLAND 
BOTU PAPPAZOGLOU & CO., ‘ ‘ . KaAzanuik, BULGARIA 
H. SALLE & CO., ;, ‘ . ‘ ; Paris, FRANCE 
SALVATORE SILVESTRO, . ~ . , , Messina, ITALY 
MONSANTO & CO., MANILA, PHILIPPINE ISLANDS 
OZONE-VANILLIN CO., NiacarA Fa ts, N. Y. 
STAFFORD ALLEN & SONS, Ltp., LONDON, ENG. 
PIERRE SICARD, ‘ CANNES, FRANCE 
GEBRUEDER SANDER NACHFOLGER, . MANNHEIM, GERMANY 























UNGERER & CO, 


(INCORPORATED) 


FINE, ESSENTIAL OILS, 
AROMATIC CHEMICALS 


AND SPECIALTIES IN 


erlumers and [oilet Soap Makers’ Ingredients 


15 PLATT STREET, NEW YORK 


DISTRIBUTORS FOR 


JEANCARD FILS, ‘ ‘ , CANNES, FRANCE 
CHUIT, NAEF & CO., : ‘ ‘ ; GENEVA, SWITZERLAND 
BOTU PAPPAZOGLOU & CO., ; ; ~  KAaZanuik, BULGARIA 
H. SALLE & CO., ' ‘ ; Paris, FRANC 
SALVATORE SILVESTRO, . 7 ; Messina, Tracy 
MONSANTO & CO., MANILA, PHILIPPINE ISLANDS 
OZONE-VANILLIN CO., | ' NIAGARA FAs, N.Y. 
STAFFORD ALLEN & SONS, Lrp., LONDON, ENG. 
PIERRE SICARD, CANNES, FRANCE 
GEBRUEDER SANDER NACHFOLGER, MANNHEIM, GERMANY 
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WELCH & WELCH 


121 Broad Street, New York 


SOAP MATERIALS 


OLIVE OIL FOOTS COTTON SEED FOOTS 
‘ocoanut, live, ra n, Cotton | eed, | ‘AUST - SAL, 
eka 6S WILD || lr 6 | OO 


Pot and Pear| Ashes, Soda Ash, Tallow and Grease 








For Your Fine Perfumes, use 


Webb's C. P. Cologne Spits 


JAMES A. WEBB & SON 
50 and 52 Stone Street New York 





IMPERIAL METAL CO. |. SPRINGER & CO. 


142-146 West 14th Street 5 142-146 West 14th Street 
NEW YORK ( | NEW YORK 


MANUFACTURERS Of MANUFACTURERS OF 


prinkler ops 


j 
~ una 


wd Fancy Atomizers 
Powder Tops Ly, IMPORTERS OF 


- Bitter - Lubes iy i Cut-Glass Bottles 


Moulds made for Exclusive Designs > i\f Fancy Perfume Boxes 








BOTU PAPPAZOGLOU & CO. 


KAZANLIK, BULGARIA 


OTTO OF RUSE 


When vou desire distinctive and characteristic Rose effects, use OTTO ROSE D'OR, and thu 


insure perfection in your goods 


UNGERER & CO., AGENTS — - - - - NEW YORK 











